
SANDRA O’CONNELL
Storyteller. Writer. Creative.

A polished marketing and communications professional with a voracious 
appetite for writing and storytelling. Bursting with creativity and innovative 

ideas, Sandra is a natural storyteller.

 
•	 Her words have found their way into the pages of The Province 

Newspaper, Flare Magazine, and Destinations of the World News. Most 
recently, she has been appointed as the OPUS Insider for the OPUS hotel, 
providing ad and web copy. Sandra’s writing style and persistence has 
led to opportunities to share her opinions with thousands, creating a 
community around the content she creates.

•	 While actively participating in the tasks at hand, Sandra coordinated a 
team in the writing and design of digital and print marketing materials, 
which highlighted national and international real estate products 
totaling in excess of $2.5 billion. She understands the importance of 
team work and can effectively project manage. In addition, her writing 
voice shifts to span across several different mediums.

•	 Sandra stealthily navigates the intricate maze of social media, as 
shown in her role as Community Manager at Media Tonic PR and as 
founder of Tales from a Bar Stool. Her writing voice, creative nature, 
and business sense intertwine to create groundbreaking synergy (and 
enticing results).

•	 A graduate of the University of British Columbia with a Bachelor’s Degree 
of Commerce. Sandra has a piece of paper that proves she does her 
homework. Her curious nature propels her to keep learning, exploring 
and curating content. 

 
Creative pursuits have fueled Sandra’s life from a young age, and she is 
inspired	by	others	who	have	the	same	creative	drive	–	specifically,	 those	
who tell stories. She wishes to work with others who advocate creativity and 
innovation. 

Sandra’s resume detailing her experience and accomplishments in depth 
follows. 

A FEW ACCOMPLISHMENTS…

•	 Selected as a Worthy 30 of Vancouver in 2012 by The National Post.
•	 Interviewed by Notable.ca as a Young Professional to watch.
•	 Appeared as an Entertainment Expert on CTV Toronto.
•	 Chosen	to	participate	as	a	panelist	on	Huffington	Post	Live.	
•	 Completed a screenplay in 2013.
•	 Quoted on the side of a bus.
•	 Acted as Associate Producer on The Travel Guys’ Norway television 

episode.

Mobile:  +1.604.551.7560
Email: sandra@sandraoconnell.com 
Website and Portfolio: www.sandraoconnell.com
Twitter: @sandraoco

WRITER people-watcher COMMUNICATOR confident CREATIVE 
resourceful dedicated PERCEPTIVE PROFESSIONAL mellifluous 
logical CURIOUS INNOVATIVE adventurous INDEPENDENT 
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SANDRA O’CONNELL
Storyteller. Writer. Creative.

PROFILE:
My life revolves around storytelling. From managing social media accounts 
to creatively marketing products to writing captivating short stories and 
articles, I know how to weave a compelling tale. 

More than eight years of experience in marketing and communications, 
combined with numerous editorial and copywriting assignments, make 
me an ideal candidate for any content producing project.

EXPERIENCE:
Freelance Writer and Marketing Consultant, 2011 – Present
•	 Editorial work in the realms of travel and culture has appeared in: The 

Province Newspaper, Flare Magazine, Montreal Gazette, Edmonton 
Journal, Destinations of the World News, Société Perrier, and the 
Glowbal Collection blog.

•	 Copywriting portfolio includes creating corporate literature for such 
clients as OPUS Hotel, Braun/Allison, Premise Properties, Unison CM, 
Media Tonic PR (Community Manager), Fan Expo Vancouver, and 
Projecting Change Film Festival. 

•	 Handpicked to be a society blogger at The Province Newspaper, 
reporting on events in Vancouver and the Toronto International Film 
Festival.

Colliers International, Vancouver, 2006 – 2011
Project Coordinator,  Avtar Bains, Investment Division
•	 Led the design, production and coordination of marketing campaigns 

for product collectively totaling over $2.5 billion, which in turn led to 
the successful sale of over 50 properties across Canada.

•	 Created and organized content for both email and print marketing 
campaigns, some with budgets in excess of $100,000, and reported 
on conversion.

•	 Produced and wrote alluring proposals that won mandates for assets 
totaling over $1 billion.

•	 Developed the sophisticated branding now used across Canada for 
the National Investment Team.

•	 Project	managed	multiple	high	profile	property	listings	in	a	fast	paced	
environment.

•	 Tracked email marketing campaigns and reported on conversion.

“A mistress of the quip and a markswoman of the bon mot.” 
~ Shinan Govani, National Post

Polygon Homes, Vancouver, 2005 - 2006
Marketing Coordinator
•	 Project managed the acquisition of content and the organization of all 

marketing materials, including brochures, advertising, and sales centre 
graphics, for over a dozen development projects.

•	 Led the tendering, negotiation, and production of all print materials, 
including brochures and direct mailings.

•	 Directed the development of a new corporate website.

VOLUNTEER:
2010 Delhi Commonwealth Games Fundraising Celebration , 2009
Event Coordinator
•	 Contributed to a team that orchestrated an event at which several 

influential	guests	and	media	were	in	attendance,	and	where	donations	
exceeded $40,000.

•	 Drafted and submitted press releases to various media contacts, which 
resulted in obtaining extensive coverage from a variety of sources 
across Canada and in India.

EDUCATION:
Bachelor of Commerce, 2004
University of British Columbia, Vancouver, BC

SKILLS:
Social media (Facebook, Twitter, Flickr, LinkedIn, Hootsuite, Pinterest, 
Instagram, Foursquare, Tumblr) | InDesign | Wordpress | Basic HTML | 
Google Analytics
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